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Introduction

Centre for retail research – the fifth year

The centre for retail research has now been in existence for 

five years and, during the past year, we have wrapped up se-

veral research projects that we started in 2016 – Retail Desti-

nation and Retail Innovation. The results from these projects 

have been presented this year both at academic conferences 

and at seminars for retail professionals.

This year we have arranged a number of workshops directed 

at practitioners. The first of these focused on the consumer 

experience and featured speakers from IKEA and the con-

sultancy WorkShop. Sofia Ulver moderated the workshop’s 

discussion. The centre for retail research was also active at 

Lund University’s Sustainability week with contributions from 

both Johan Jansson and Jens Hultman. In December, the cen-

tre, in conjunction with Lund’s Retail Association, arranged 

a workshop on opportunities and challenges for city centres. 

We presented results from our Retail Destination research 

project with a focus on past and present relationships bet-

ween retail and place, the city centre in social media, and the 

city centre and sustainability.

In October, the centre and the Swedish Retail and Wholesale 

Council launched a joint publication called The Future Physical 

Store. The book is based on three workshops that we held in 

2017 on the future of the physical store, and focuses on three 

areas: digitalisation, experiences and sustainability. The book 

was extremely popular and sold out quickly. A similar book 

on the future of city centre shopping is now on the agenda. 

In line with our focus on Retail Destination and the precarious 

development of city centre retail development, the centre’s 

researchers took a field trip to Kristianstad this year. Kris-

tianstad is one of the few cities of its size in Sweden that 

didn’t have an out-of-town shopping centre. That changed 

in September 2018, when the first stage of C4 Shopping, 

with around 70 stores, opened outside the city. A second 

stage is planned to open in autumn 2019. The centre for retail 

research will follow the development in Kristianstad, not least 

what effects a large out-of-town shopping centre might have 

on city centre retail and the city centre more generally.

The end of 2018 also sees the Centre for Retail Research cele-

brating five successful years! We plan to continue researching 

and spreading information about retail to a variety of people 

with a variety of interests. With support from the Swedish 

Retail and Wholesale Council and the Hakon Swenson foun-

dation, among others, we are moving confidently forward!

Cordially,

Ulf Johansson

Professor and director of the Centre for Retail Research at 

Lund University



4 ANNUAL REPORT CENTRE FOR RETAIL RESEARCH AT LUND UNIVERSITY 2018

Focus on events – a selection 
MARCH – WORKSHOP ON CUSTOMER EXPERIENCE
Around 80 researchers and business professionals participa-

ted in the first workshop of the year where customer expe-

rience was in focus. Shawn Roberts and Filip Åhman from 

WorkShop, discussed the technical possibilities for contem-

porary retailers while Marcus McKinley and Maria Møllerskov 

Jonzon from IKEA Group focused on the challenges that IKEA 

group faces regarding digitalisation. The morning finished 

with a discussion moderated by trend researcher, Sofia Ulver. 

APRIL – SUSTAINABILTY WEEK AT LUND UNIVERSITY  
How can businesses be sure that clothing production does 

not negatively affect the environment and that working con-

ditions are acceptable? And what can we do as consumers? 

These are the questions that Jens Hultman och Johan Jansson 

from the Centre for Retail Research discussed during Sustai-

nability Week 2018 (23-27 April) in Lund. Sustainability Week 

is an annual event at Lund University. This year, Jens Hultman 

took part in a panel discussion entitled #FashionRevolution: 

Human Rights and Sustainability in the textile industry and 

Johan Jansson presented at a workshop called Consumers or 

Politicians: who are the key drivers of change? 

MAY – NEW RESEARCH PROJECT
In May, the Swedish Retail and Wholesale Council agreed 

to finance a new project affiliated to the Centre for Retail 

Research. The project will explore the role of retail assistants 

in the service experience and will develop knowledge on what 

challenges retail personnel face in meeting contemporary 

consumers’ expectations in face-to-café, in-store interactions. 

Researchers will collect data from stores and head offices of 

five large, Swedish retailers from different industries. Kristina 

Bäckström, Ulf Johansson and Jens Nordfält are running the 

project. 

MAY – FIELD TRIP TO KRISTIANSTAD
Around a dozen of the Centre for Retail Research’s affiliated 

researchers went on a research trip to Kristianstad in May 

where they met representatives from the City Council 

and from local business and discussed the changing retail 

landscape in the city. They visited and met with the managers 

of the Galleria Boulevard shopping centre and C4 Shopping. 
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MAY – INNOVATION IN RETAIL WORKSHOP 
Business must be innovative if they are to meet and survive 

contemporary retail challenges so we invited thirty people 

to a workshop at Studio in Malmö where they could learn 

more about innovation methods and design thinking. Retail 

specialist Emma Hernell from United Minds talked about retail 

trends and Professor Ulf Johansson from the Centre for Retail 

Research focused on tensions and challenges in his presenta-

tion. After lunch, Malin Olander Roese led a workshop on 

innovation and design thinking methods to help retailers deal 

with pressing problems. 

OCTOBER – THE FUTURE PHYSICAL STORE BOOK 
LAUNCH
A book jointly published by the Centre for Retail Research and 

the Swedish Retail and Wholesale Council was launched in 

Stockholm in October. In The Future Physical Store, 17 authors 

present their vision of the future of physical retail with a focus 

on experience, digitalisation and sustainability. The book has 

attracted a great deal of attention and has been the subject 

of numerous articles in the media. 

NOVEMBER – NORDIC RETAIL AND WHOLESALE 
CONFERENCE 
In November, the annual Nordic Retail and Wholesale Confe-

rence was held in Reykjavik, Iceland. A number of researchers 

from the Centre for Retail Research attended and presented 

their research results in a variety of conference sessions. Jens 

Hultman was involved in organising the conference and also 

led a workshop for international doctoral students. 

DECEMBER – THE CITY CENTRE’S OPPORTUNTIES AND 
CHALLENGES WORKSHOP
In December the Centre for Retail Research partnered with 

Lund’s Retail Association to organise a half-day workshop 

on opportunities and challenges for city centres. Based on 

current research from the Retail Destination research pro-

ject, researchers highlighted the past and present relationship 

between retail and place, the city centre in social media, and 

how the city centre can promote sustainable food consump-

tion. Around 70 participants met one another and worked 

together to reflect on the hard and soft values ascribed to 

various cities. 

DECEMBER – LICENTIATE SEMINAR AND DOCTORAL 
DEFENCE
In December the centre’s affiliated researcher, Ida de Wit 

Sandström from the Department of Service Management 

defended her PhD dissertation, The Love Affair: Women and 

Merchandise in Coastal Commerce. In the same month, Karla 

Marie B. Paredes from Innovation Engineering defended her 

licentiate thesis, Exploring retail innovation management: 

perceptions and practices in Swedish retail organizations. 

Karla Marie’s project has been financed by the Centre for 

Retail Research via the Swedish Retail and Wholesale Council.  
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Sofia Ulver from the School of Economics and Management 
talks during the inauguration in March 2014.
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The Centre for Retail Research at Lund University was 
established with a five-year award (5 million Swedish 
crowns per year 2014-2018) from the Swedish Retail 
and Wholesale Council. The Centre was inaugurated at the 

Academic Society in Lund in March 2014 and has developed 

positively over the following five years. There are a number 

of retail researchers at Lund University and, since the Centre’s 

inauguration, they have been able to work from a common 

platform. The research activities at the Centre for Retail Re-

search are interdisciplinary and have a strong focus on the 

flow of goods and interactions with customers. 

The majority of the researchers that are affiliated with the 

Centre for Retail Research at Lund University are employed 

at the Faculty of Engineering, the School of Economics and 

Management and Campus Helsingborg but over the years, 

researchers from other faculties have also been affiliated. 

The Centre is now nationally and internationally renowned 

and comprises around 50 researchers and doctoral students 

with a research interest in retail. When the Centre for Retail 

Research was established, the following long-term goals were 

developed, along with our partners at the Swedish Retail and 

Wholesale Council:

• Develop a platform for retail focused researchers and 

practitioners to strengthen and stimulate retail research 

nationwide.  

• Develop a world-class interdisciplinary research milieu 

with a focus on retail.  

• Develop a platform for knowledge transfer between the 

academics and retailers.  

• Coordinate existing and planned retail research and retail 

education at Lund University

In addition to the its affiliated research projects, the Centre 

for Retail Research at Lund University has four of its own 

research programs, in which research is concentrated. In 2014 

- 2015 Jens Hultman headed the E-retail programme and 

Cecilia Fredriksson headed the Knowledgeable Consumers 

programme. In 2016 - 2018 the Retail Innovation programme 

was run by Ulf Johansson and Annika Olsson while Cecilia 

Fredriksson ran the Retail Destination programme. A variety 

of different projects have been organised by each programme 

and each programme has a number of affiliated researchers.

During its first five years, the Centre for Retail Research 

has taken part in numerous practical and relevant research 

partnerships with retail organisations. Knowledge has been 

disseminated through direct partnerships with retailers, in 

workshops, and via a wide variety of communication strate-

gies. For example, in 2017 we ran three extremely popular 

workshops with three different themes related to the future 

of the physical store, digitalisation, experiences and sustai-

nability. Around 80 retail professionals attended each of the 

workshops, which took place in May, September and Novem-

ber and findings from the workshops were summarised in a 

book called The Future Physical Store, which was published 

in 2018. 

Between 2014 and 2018 the Centre for Retail Research’s affi-

liated researchers published around 100 academic articles and 

took part in a huge number of conferences. Our visibility in 

media has been particularly impressive. Around 1000 repre-

sentatives from retail and from the wider society have been 

invited to 17 different workshops. Our website has developed 

into a platform for sharing news and research results and the 

number of visitors has continually risen. We reached over 

1300 unique visitors in 2014 and around 3200 in 2018. The 

regular Centre Comments series, in which researchers address 

current retail questions and events, has been instrumental in 

driving visitors to the Centre’s website. 

The Centre for Retail Research is now entering a new phase 

with new financing but will continue to arrange research 

seminars for researchers and workshops directed at practitio-

ners. We are strengthening communications with a periodical 

newsletter and will also be creating a physical presence for 

the Centre with an office at Campus Helsingborg. However, 

we will continue to operate in an interdisciplinary manner 

with researchers from Campus Helsingborg, the School of 

Economics and Management and the Faculty of Engineering 

and affiliated researchers will continue to be at the heart of 

our research work. The Swedish Retail and Wholesale Council 

will continue to support the Centre’s work and we are also 

grateful for new financial support from the Hakon Swenson 

foundation.

A Five-Year Retrospective 

“Around 1000 representatives from 
retail and from the wider society have 
been invited to 17 different work-
shops.” 

”During its first five years, the Centre 
for Retail Research has taken part in 
numerous practical and relevant re-
search partnerships with retail orga-
nisations.” 



8 ANNUAL REPORT CENTRE FOR RETAIL RESEARCH AT LUND UNIVERSITY 2018

Theme: Retail Destination
crucial for functioning and accessible e-commerce. Meanwhi-

le, other research projects have focused on second-hand and 

charity shops as alternative retail destinations. In second-hand 

shopping, new retail formats are intertwined with complex 

cultural and historical phenomena such as recycling and phi-

lanthropy. Second-hand retail represents an important part of 

both city centre and out-of-town shopping and its particular 

history make it interesting as an example of thrift as well 

as hedonistic consumption. Today second-hand shopping is 

connected with the local and the unique, and is juxtaposed 

with the more-or-less global offerings of the large chains.

This research programme raises important questions about 

retail spaces in relation to digitalisation, new store formats 

and their consequences for retailers and consumers. Our 

researchers have analysed how consumers use smart phones 

in physical stores in order to understand how they relate to 

the store as a physical space. We have seen how the use of 

mobile phones creates independent consumers with greater 

capability to self-serve. This places new demands on retailers, 

who must reorganise stores to accommodate these new be-

haviours. We have also explored pop-up stores as temporary 

destinations with particular retailscapes that feature uncon-

ventional ways of organising and sparse design in inaccessible 

places.

The Retail Destination research programme has created new 

research fields, posed new questions and investigated the 

relationships between retail and place from a variety of per-

spectives. By understanding retail venues and start-up issues 

in their wider context, we generate important knowledge 

that can be developed into long-term tools for sustainable 

trade and community planning.

The Retail Destination research programme at the Centre 

for Retail Research is made up of researchers and doctoral 

students from the Department of Service Management and 

Service Studies at Campus Helsingborg, the Department 

of Design Sciences at the Faculty of Engineering, and the 

Departments of Business Administration at Lund University’s 

School of Economics and Management as well as Kristianstad 

University.

Cecilia Fredriksson

The starting point for the Retail Destination research 
programme is the relationship between retail and its 
location. Our focus is on startup issues, logistics, city 
development, changing consumption patterns, and di-
gitalisation. We investigate how resources are invested into 

creating attractive market places and in a variety of projects 

we study the active agents and social processes connected 

with different consumption destinations. When regions, 

towns and city centres are transformed into retail destina-

tions other aspects of the spatial and social environment are 

also affected. Meanwhile, online shopping and e-commerce 

create new challenges and opportunities in terms of location 

and logistics.

A common denominator for the research projects in this 

programme is their focus on city centres as attractive de-

stinations. The city centre is a unique environment where 

non-retail experiences compliment the shopping experience. 

With a focus on social media, one project has studied the 

role of place in the marketing of city centre retail. In other 

projects, we have explored how out-of-town retail expansion 

has affected city-centre and high-street retail, with their par-

ticular logics. How older shopping centres can preserve their 

competitive advantage has also been an important question. 

Out-of-town retail continues to expand with shopping centres 

getting bigger, more distant, lavish and, according to some, 

too numerous. Existing shopping centres try to survive by up-

dating their updated design or shopping mix, by redeveloping 

or by investing in covered pedestrian streets and walkways. 

Our on-going research on links between such investments 

and their effects on sales and customer satisfaction will pro-

vide important insights into the features of this development.

 

Studies performed in 2018 have taken a historical perspec-

tive on the relationship between city and retail. The changes 

observed since the mid-1990s have primarily been driven by 

out-of-town retail’s expansion. In the last two decades, many 

traditional retailers have left Swedish city centres in order to 

reap the benefits of out-of-town shopping centres, hypermar-

kets and e-commerce and we have seen shops replaced by 

service-providers and meeting places that provide experience-

based offers. However, a longer historical perspective allows 

us to see these changes as part of wider societal transforma-

tions and we are reminded that Swedish city centres have not 

always been dominated by shops.

In this research programme, we are also interested in how 

retail operates in rural areas, where service and logistics are 

In 2018, research at the Centre for Retail Research 
focused on two overarching themes: Retail Desti-
nation and Retail Innovation. Both are strongly 

linked to our general focus on the flow of goods and 
interactions with customers – two crucial aspects 
of well-functioning and efficient retail. 
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Theme: Retail Innovation

innovations. Despite this, there is little contemporary research 

on what retail assistants actually do and the industry lacks 

knowledge about how best to leverage their competence in 

innovation work. Our research suggests that retail assistants 

should be given more discretion and that there should also 

be clear guidelines and routines to ensure that customers’ 

suggestions and frustrations can be translated into input for 

innovation work.

 

One researcher from Retail Innovation has analysed new 

payment methods from a business perspective. Digitalisa-

tion demands that retailers offer customers multiple payment 

options and convenient digital platforms. It should be no-

ted, however, that while new payment solutions offer new 

possibilities, they also transfer power away from retailers to 

financial organisations. 

The Retail Innovation programme is responsible for an entirely 

new research area, innovation in retail, which focuses on how 

retailers can work with and relate to innovation. Overall, there 

are indications that retail organisations are moving towards 

an innovative space, but there is still much to learn. Our re-

search will continue with new projects focusing on innovation 

in retail, on the role of the retail assistant, and on payment 

solutions and digitalisation. 

The Retail Innovation research programme at the Centre for 

Retail Research is made up of researchers from the Depart-

ment of Design Sciences at the Faculty of Engineering, the 

Department of Business Administration at Lund University’s 

School of Economics and Management, and the Department 

of Service Management and Service Studies at Campus Hel-

singborg. 

Annika Olsson

The Retail Innovation research programme has focused 
on different phenomena that, in one way or another, 
can be linked to innovation in retail. Why is this theme 

so important? Well, from a research perspective, innovation 

in retail is relatively unexplored. What research does exist 

has focused on the results of innovation, meaning the launch 

of different retail products and services, but there has been 

less focus on how retail can go about creating change and 

renewal. From a practical perspective, we have observed an 

increased interest in innovation among retailers and their 

urgent need to keep up with changes in their environment. 

 

A lot of innovation research focuses on manufacturing and 

does not address the needs of retailers. Researchers in the 

Retail Innovation programme compared traditional innova-

tion research with that found in the service sector and found 

that service innovation, especially that connected with retail, 

has not received as much scholarly attention as traditional 

innovation. Researchers from service management suggest 

that retail innovation should be understood from a different 

perspective than manufacturing innovation and that it is an 

area that requires development in order to help retailers as 

they endeavour to change, renew and keep up with the pace 

of change in contemporary society.

Researchers in the Retail Innovation programme have studied 

the conditions for innovation in retail by analysing individual 

retail organisations’ creative climates using surveys and inter-

views. These studies have shown that innovation conditions 

in retail organisations are promising but that the structure 

and knowledge required to be systematic and strategic about 

innovation is lacking. Retail organisations do not leverage 

the concept of innovation and it is often unclear who is re-

sponsible for innovating. More research in this area is clearly 

required. In connection with these studies, it has also become 

clear that retail organisations often find it difficult to achieve 

the combination of structure and flexibility that is recom-

mended by innovation experts. An entrepreneurial climate 

requires flexibility but innovation must also be strategically 

mandated at the organisational level.

Furthermore, our studies have shown that retail assistants 

are not only a critical resource for creating customer value 

but that they have a crucial role to play in creating service 

”...from a research perspective, innova-
tion in retail is relatively unexplored. 
What research does exist has focused 
on the results of innovation, meaning 
the launch of different retail products 
and services, but there has been less 
focus on how retail can go about crea-
ting change and renewal. ” 

“Furthermore, our studies have shown 
that retail assistants are not only a cri-
tical resource for creating customer va-
lue but that they have a crucial role to 
play in creating service innovations.” 
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The Future Physical Store  
The increase in mobile phone use is a phenomenon that 

offers both challenges and opportunities for retail.  ”Many 

customers are very preoccupied with their smart phones 

when they some into a shop. And that is a huge challenge. 

Shops are typically designed to show the customer a lot of 

enticing visual offers but this can’t happen when more and 

more customers are staring at their phones.” But there are 

also positive outcomes for retailers of mobile use. “We spend 

more time in the store and we are interrupted all the time, 

which is actually positive for the shopping process, at least 

when it comes to grocery shopping. Each distraction makes 

us start the process of shopping all over again, which means 

we buy more per visit.”

Other kinds of digitalisation also offer ways to improve the 

customer’s in-store experience, for example, by offering 

improved personalisation. “With all the data they have on 

us, retailers have huge potential to be significantly more 

customer-oriented but so far most of them have used that 

information for their own processes rather than to be custo-

mer focused.”

One reason that retail organisations are not better at doing 

this is, according to Ulf Johansson, simply that most of them 

lack the competence. “Advanced data analysis is quite diffe-

rent from being good at selling things. Retail is a very traditio-

nal industry so it takes time to seriously integrate new ways of 

working. But, of course, it will happen. The Centre for Retail 

Research will hold a workshop on artificial intelligence in retail 

this spring and there is a great deal of interest around it.” 

So, what should the physical store focus on if it wants to en-

sure its survival? One of the advantages that the physical store 

has over e-commerce is the possibility to share knowledge in 

interactions with customers. “They must make the most of 

this advantage though because e-commerce is beginning to 

invest in this area. Often, when you seem to hesitate before 

buying something online, a chat screen pops up to offer you 

help.” According to Ulf Johansson, many contemporary shops 

are little more than transaction spaces. “You don’t often feel 

that you have entered a temple of knowledge when you go 

into a shop but it’s exactly that feeling that retailers should 

be trying to stir in their customers.” 

Original text: Peter Wiklund 

Translation: Carys Egan-Wyer

How will shops look in the future? This ques-
tion was the subject of a series of workshops 
organised by the Centre for Retail Research in 
partnership with the Swedish Retail and Who-
lesale Council. Their findings have now been 
summarised in a book. 

“Retail is changing.” These are the first words of the book 

entitled The Future Physical Store – Digitalisation, experiences 

and sustainability, which was released by the Centre for Retail 

Research at Lund University in October 2018. “Changing” 

seems like an understatement in a context where e-commerce 

and changing consumer behaviours have turned the world 

upside down for many players in the industry.

“Yes, but it depends how you look at it,” said Ulf Johansson, 

Professor of Marketing at Lund University’s School of Eco-

nomics and Management and editor of The Future Physical 

Store. “A lot has happened and is happening behind the 

scenes, but when it comes to what the customer wants, not 

much has actually changed in the last 50 years.” 

However, the enormous interest in the book suggests that 

there is a great deal of interest in the changes that have 

already taken place and what retail can expect in the future. 

“The 400 copies we printed ran out straight away,” explained 

Ulf, “and I have been all over the country to discuss these 

questions in different contexts.”

So what kind of changes are we talking about? The book 

covers three main areas:

• Digitalisation, including e-commerce and consumers’ use 

of mobile phone while shopping.  

• Experiences, which is also connected to mobile phone 

use but also includes customer focus and services of-

fered by retailers.  

• Sustainability, which, broadly speaking, is about consu-

ming less or consuming the right products in the right 

way. 

It is hardly news that e-commerce is growing. In the last two 

years, it is online shopping that has accounted for almost 

all the growth in the retail industry.  “But, to retain some 

perspective on these developments, it is worth remembering 

that 90 per cent of all retail still takes place in physical stores,” 

said Ulf Johansson.

“With all the data they have on us, 
retailers have huge potential to be sig-
nificantly more customer-oriented…” 

“But to retain some perspective on 
these developments, it is worth re-
membering that 90 per cent of all re-
tail still takes place in physical stores.”



12 ANNUAL REPORT CENTRE FOR RETAIL RESEARCH AT LUND UNIVERSITY 2018

People at the Centre
MANAGEMENT GROUP
CECILIA FREDRIKSSON PROFESSOR, CAMPUS HELSINGBORG

JENS HULTMAN ASSOCIATE PROFESSOR, SCHOOL OF 
ECONOMICS AND MANAGEMENT, 
CENTRE COORDINATOR 

ULF JOHANSSON PROFESSOR, SCHOOL OF 
ECONOMICS AND MANAGEMENT, 
CENTRE DIRECTOR 

ANNIKA OLSSON PROFESSOR, FACULTY OF 
ENGINEERING (LTH) 

CHRISTIAN FUENTES CAMPUS HELSINGBORG

KLAS HJORT FACULTY OF ENGINEERING (LTH) 

JENS HULTMAN SCHOOL OF ECONOMICS AND MANAGEMENT 

RESEARCHERS

JOHAN ANSELMSSON SCHOOL OF ECONOMICS AND MANAGEMENT 

ULF ELG SCHOOL OF ECONOMICS AND MANAGEMENT 

CECILIA FREDRIKSSON CAMPUS HELSINGBORG

ULF JOHANSSON SCHOOL OF ECONOMICS AND MANAGEMENT 

ANNIKA OLSSON FACULTY OF ENGINEERING (LTH) 

PROFESSORS

PETRA ALBUSCHUS HR DIRECTOR, ICA GROUP 

JOHN DAWSON PROFESSOR EMERITUS, UNIVERSITY 
OF EDINBURGH 

GEIR HOFF DIRECTOR OF NEW MARKETS AND 
EXPANSION, CLAS OHLSON 

THERESE MÖLLER HR SPECIALIST, LAWS & CONTRACTS, 
IKEA 

ROBERT OLSSON HR DIRECTOR, BERGENDAHLS FOOD 

PIA SANDIN CEO, MALMÖ CITYSAMVERKAN 
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NILS HOLMBERG CAMPUS HELSINGBORG

JOHAN JANSSON SCHOOL OF ECONOMICS AND MANAGEMENT

MATS JOHNSSON FACULTY OF ENGINEERING (LTH) 

JOAKIM KEMBRO FACULTY OF ENGINEERING (LTH) 

MAGNUS LAGNEVIK SCHOOL OF ECONOMICS AND MANAGEMENT
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The management group, from the left: Annika Olsson, Cecilia Fredriksson, 
Ulf Johansson and Jens Hultman.
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Funding

RESEARCH GRANTS AT THE CENTRE FOR RETAIL RESEARCH AT LUND UNIVERSITY (MSEK) 

*) Funding from (among others) Hakon Swenson Foundation, The Swedish Retail 
and Wholesale Council, The Kamprad Family Foundation for Entrepreneurship, 
Research & Charity, Handelsbanken Research Foundations, Ragnar Söderberg 
Foundation and Vinnova. 

5,3

9,2

Establishment grant from The
Swedish Retail and Wholesale
Council
External funding from affiliated
projects*
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Popular science publications and visibility in 
the media – a selection  

E-handelns snabba utveckling öppnar för 
nya logistiklösningar

Market January Jens Hultman

Digitaliseringen förändrar butikens roll Sydsvenskan January Marcus Klasson

Hur skapas tillit och transparens på 
datadrivna marknader

Paneldebatt, Fores, Stockholm January Stefan Larsson

Returer och leveranser kring e-handel Godstransportrådet i Skåne & Blekinge, 
Boozt Ängelholm

January Klas Hjort & Daniel 
Hellström

The future of retailing. Digital retail 
changes both flow of goods and customer 
meeting

Lund university senior faculty meeting February Ulf Johansson

Trender och utmaningar för materialhan-
tering och lager i omnikanaler

Frukostseminarium i Göteborg arrangerat av 

HUI Research och Handelsrådet

February Andreas Norrman & 
Joakim Kembro

Forskaren varnar Ystad: ”Kan få det 
väldigt svårt”

Ystads Allehanda February Jens Hultman

Forskare: Tuffare för Ikeavaruhusen när e-
handeln kommer till Asien

Smålandsposten February Ulf Johansson

Från butik och e-handel till omnikanal. 
Trender och utmaningar för logistik och 
lager

Seminarium på ”Stockholmsmarknaden 
2018” arrangerat av Fastighetsvärlden

March Andreas Norrman

From dominance to being a rookie; IKEA’s 
multichannel journey

Cass Business School Faculty seminar, 
London

March Ulf Johansson

Partierna bör redovisa sin etik för digitala 
kampanjer

Slutreplik, Dagens Nyheter Debatt March Stefan Larsson et al.

Partier, lova väljarna att avstå från oetiska 
digitala metoder

Dagens Nyheter Debatt March Stefan Larsson et al.

Vi måste få veta hur våra personuppgifter 
används

Dagens Nyheter Debatt March Stefan Larsson et al.

Fast Fashion vs Slow Fashion Dunkers Kulturhus, Helsingborg April Christian Fuentes & 
Emma Samsioe

Returer – fälla eller förutsättning? Ecommerce & Shop tech 2018 April Daniel Hellström & Klas 
Hjort

Omnikanal – Så samlar handeln ihop sina 
flöden

Transportnytt April Joakim Kembro & 
Andreas Norrman

Nytänkande krävs för citybutikers 
överlevnad

SVT Nyheter Skåne May Jens Hultman

Triple Helix collaboration in research Skåne Innovation week May Annika Olsson

Innovation i handeln Breakfast seminar Handelsrådet, Stockholm May Annika Olsson

Fysisk handel eller E-handel – Köpcentrum 
eller centrumhandel? 

Rotary Lund May Ulf Johansson

Idag integreras artificiell intelligens i män-
niskors vardag utan att det finns tillräcklig 
kunskap om vad det innebär. Lagar och 
regler släpar efter

Debattinlägg, Sydsvenska dagbladet May Stefan Larsson et al.

Kampen om den sista milen INRIKES Magasin June Klas Hjort

Vi glömmer att jeansen har gjorts av barn Råd & Rön June Christian Fuentes

Guldkanten som blev en snara Tidningen Vi July Cecilia Fredriksson

Professorn: ”Den osmarta kunden åker 
runt och jagar erbjudanden”

Sydsvenskan September Ulf Johansson

Hamburgerjätte tar bort tillsatser Dagens Nyheter September Marcus Klasson

Förståelse kan ge förändring Umeå Tidning September Johan Jansson

Brands on fire – how to adapt to the new 

market reality of AI platforms

Esomar 2018 Congress, Berlin September Michael Björn
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Mångdubblar försäljning på kanelbul-

lens dag

Svenska Dagbladet October Sofia Ulver

Så shoppar du så lite som möjligt under 

ett år

Lunds Universitets Magasin October Carys Egan-Wyer

Breddad AI-forskning kan vägleda 

politikerna

SvD Debatt October Stefan Larsson

Från butik och e-handel till omnikanal. 

Trender och utmaningar för logistik och 

lager

Frukostseminarium & workshop, HUI 

Research och Handelsrådet, Stockholm

October Andreas Norrman & 

Joakim Kembro

Företag måste ställa om mot en grönare 

produktion – men inom vissa ramar

Global Utsikt October Johan Jansson

Professorn: Så kan butikerna överleva i 

centrala Lund

Sydsvenskan October Ulf Johansson

Framtidens fysiska butik – digitalisering, 

upplevelser och hållbarhet 

Presentation på Forskningsinblick (Handels-

rådet)

October Ulf Johansson

Konsumtionsidentiteter ur ett genusper-

spektiv

Seminarium, Konsumentverkets vetenskap-

liga råd

October Cecilia Fredriksson

På spaning efter cirkulära ekonomin och 

hållbara konsumtionen

Klimat, miljö och hållbarhetsserien på Lunds 

stadsbibliotek

October Johan Jansson

Ett sätt att förenkla Nya Wermlandstidningen October Cecilia Fredriksson

Why we want the internet TEDx Karlskrona November Michael Björn

The future of retail – retail destination and 

retail innovation

Presentation at Google, London November Ulf Johansson

How will retail take place in the future? Speech at Tarkett, Copenhagen November Ulf Johansson

Så står du emot köphetsen på Black friday 

– och alla andra dagar

Ystads Allehanda November Carys Egan-Wyer

Framtidens fysiska butik SVT Nyheter November Ulf Johansson

Framtidens butik/handelsplats. Hur ser 

framtidens butik ut och vem driver den? 

En scenarioanalys av framtida handels-

platser

Presentation på Retail house November Ulf Johansson

Innovation i handeln Campus Open, Helsingborg November Annika Olsson

Rusning efter nya tech-innovationer i 

handelsbranschen

Unionen November Ulf Johansson

Från butik och e-handel till omnikanal. 

Trender och utmaningar för logistik och 

lager

Seminarium på Logistik&Transport, Logistik-

mässan i Göteborg

November Andreas Norrman

Årets julklapp 2018 – här är prylen som 

tippas vinna

Dagens Nyheter November Jens Hultman

Diskussion om Ikeas varsel Studio Ett, Sveriges Radio November Ulf Johansson

Om onödig konsumtion Expressen TV November Cecilia Fredriksson

Minimalism – trend eller växande social 

rörelse?

Dagens Nyheter November Cecilia Fredriksson

Den gröna staden: Om främjandet av 

hållbar matkonsumtion

Stadskärnans möjligheter och utmaningar 

workshop, Lund

December Christian Fuentes

(T)apping Into Consumer Ethics American Marketing Association December Christian Fuentes

För tio år sedan pratade ingen om hållbar-

het

Handelsnytt December Christian Fuentes

Sex trender om framtidens butiker Fri Köpenskap December Ulf Johansson

Ikeas jakt på ny affärsmodell pausar 

varuhus

Smålandsposten December Jens Hultman
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Publications

JOURNAL ARTICLES

Bertilsson, J, Rennstam, J (2018) The destructive side of 
branding: A heuristic model for analyzing the value of 
branding practice. Organization 25 (2) 260-281

Cenamor, J, Sjödin, D, Parida, V (2018) Digital Platforms 
to Enable Servitization: How leading manufacturers 
leverage digitalization to provide advanced services. 

Management of Innovation & Technology 3

Cassinger, C, Eksell, J, Månsson, M, Thufvesson, O (2018). 

The narrative rhythm of terror: A study of the Stock-
holm terrorist attack and the ”Last Night in Sweden” 
event. International Journal of Tourism Cities 4 (4) 484-494

Frishammar, J, Cenamor, J, Cavalli-Björkman, H, Hernell, E, 

Carlsson, J (2018) Digital strategies for two-sided mar-
kets: A case study of shopping malls. Decision Support 

Systems 108, 1-11

Fuentes, C, Sörum, N (2018) Agencing ethical consumers: 
Smartphone apps and the socio-material reconfigura-
tion of everyday life. Consumption Markets and Culture 

22 (2) 131-156

Hagberg, J, Fuentes, C (2018) Retail formations: Tracing 
the fluid forms of an online retailer. Consumption Mar-

kets and Culture 21 (5) 423-444

Hellström, D, Kembro, J, Norrman, A, Pålsson, H (2018) Guest 
editorial for NOFOMA 2017 conference special issue (SI). 

International Journal of Physical Distribution and Logistics 

Management 48 (5) 486-487

Hultman, J, Elg, U (2018) Developing CSR in retail supplier 
relationships: a stakeholder interaction approach. The 

International Review of Retail, Distribution and Consumer 

Research 28 (4) 339-359

Johansson, U, Koch, C, Varga, N, Zhao, F (2018) Country 
of ownership change in the premium segment: Conse-
quences for brand image. Journal of Product and brand 

management 27 (7) 871-883

Kembro, J, Norrman, A, Eriksson, E (2018) Adapting ware-
house operations and design to omni-channel logistics: 
A literature review and research agenda. International 

Journal of Physical Distribution & Logistics Management 48 

(9) 890-912 

Källström, L, Hultman, J (2018) Place satisfaction revisited: 
residents’ perceptions of “a good place to live”. Journal 

of Place Management and Development 

Larsson, S (2018) Algorithmic governance and the need 
for consumer empowerment in data-driven markets. 

Internet Policy Review 7 (2) 1-12

Oghazi, P, Karlsson, S, Hellström, D, Hjort, K (2018) Online 
purchase return policy leniency and purchase decision: 
Mediating role of consumer trust. Journal of Retailing and 

Consumer Services 41, 190-200

Olander Roese, M, Ritzén, S (2018) Innovation i handeln: 
Om utmaningar och möjligheter med systematisk 
innovationsledning. MGMT Management of Innovation & 

Technology 3 (September)

Rehncrona, C (2018) Young consumers’ valuations of new 
payment services. International Journal of Quality and Ser-

vice Sciences 10 (4) 384–399

Rehncrona, C (2018) Power Over Payments: Retailer Ste-
ering in Different Channels. I: Teller, Christoph, Brusset, 

Xavier, Kotzab Herbert (red.): Proceedings of the Colloquium 

on European Research in Retailing (CERR) 2018. Guildford: 

University of Surrey. 

Tarnovskaya, V, Biedenbach, G (2018) Corporate rebran-
ding failure and brand meanings in the digital environ-
ment. Marketing Intelligence and Planning 36 (4) 455-469

Vakulenko, Y, Hellström, D, Oghazi, P (2018) Customer value 
in self-service kiosks: a systematic literature review. 

International Journal of Retail & Distribution Management 

46 (5) 507-527

Vakulenko, Y, Hellström, D, Hjort, K (2018) What’s in the 
parcel locker? Exploring customer value in e-commerce 
last mile delivery. Journal of Business Research 88, 421-427

Wikström, F, Verghese, K, Auras, R, Olsson, A, Williams, 

H, Wever, R, Grönman, K, Kvalvåg Pettersen, M, Möller, H, 

Soukka, R (2018) Packaging Strategies That Save Food: 
A Research Agenda for 2030. Journal of Industrial Ecology

Small changes in packaging that save 
food can have a profound impact on 
sustainable development.
Wikström, F, Verghese, K., Auras, R, Olsson, A, Williams, H, Wever, R, 
Grönman, K, Kvalvåg Pettersen, M, Möller, H, Soukka, R (2018) Packa-
ging Strategies That Save Food: A Research Agenda for 2030. Journal 
of Industrial Ecology

Corporate social responsibility develop-
ment cannot, and should not, be reali-
zed in isolation, but through interaction 
with stakeholders.
Hultman, J, Elg, U (2018) Developing CSR in retail supplier relationships: 
a stakeholder interaction approach. The International Review of Retail, 
Distribution and Consumer Research 28 (4) 339-359
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Zvolska, L, Lehner, M, Voytenko Palgan, Y, Mont, O, Plelys, A 

(2018) Urban sharing in smart cities: the cases of Berlin 
and London. Local Environment 

CONFERENCE ARTICLES AND ABSTRACTS 

Aslan, DU (2018) What “makes” local high streets mea-
ningful? A video-ethnography of shopping practice at 
urban margin. RGS-IBG Annual International Conference, 

Cardiff, Storbritannien

Aslan, DU (2018) Why Local Shopping Streets Matter: A 
visual ethnographic study of shopping activities. 34th 

Nordic Ethnology and Folklore Conference, Uppsala, Sverige

Aslan, DU (2018) Shopping and Praxitopia: The Place of Lo-
cal High Streets in Urban Space, Sociologidagarna 2018, 

Lund, Sverige

Aslan, DU, Fredriksson, C (2018) Past and Future Embed-
ded in the Present: A Cultural History of a Local Shop-
ping Street. “Performance, Politics, and Play” - International 

Society for Cultural History, New York, USA

Bäckström, K (2018) The multidimensionality of retail sto-
res: An exploration of technological in-store solutions 
and customer value. The 6th Nordic Retail and Wholesale 

Conference, Reykjavik, Island

Bäckström, K, Johansson, U (2018) Meeting the needs of a 
new customer: Organizing and designing the physical 
store environment.The 6th Nordic Retail and Wholesale 

Conference, Reykjavik, Island

Eriksson, E, Norrman, A (2018) Contextual Adaptation of 
the Configuration of Grocery Retailers’ Online Fulfil-
ment Centres: a Multiple Case Study. 4th Colloquium on 

European Research in Retailing 2018, Guildford, Storbritan-

nien

Eriksson, E, Norrman, A, Kembro, J (2018) Sorting out 
Omni-channel warehousing configuration challenges: 
Insights from multiple cases. The 6th Nordic Retail and 

Wholesale Conference, Reykjavik, Island 

Fuentes, C, Enarsson, P, Kristoffersson, L (2018) Unpacking 
Package Free Shopping: Alternative retailing and the 
reinvenstion of the practice of shopping. The 6th Nordic 

Retail and Wholesale Conference, Reykjavik, Island

Fuentes, C, Hagberg, J, Rawls, M (2018) Digitalizing Con-
sumer Activism: Concerning, Agencing, and Re-shaping 
Markets. International Market Studies Workshop, Köpen-

hamn, Danmark

Johansson, U, Burt, S, Dawson, J, Reynolds, J, Hultman, J, 

(2018) From dominance to rookie; IKEA’s multichannel 
journey. 4th Colloquium on European Research in Retailing 

2018, Guildford, Storbritannien

Johansson, U, Hultman, J, Grimani, I, Privitello, A (2018) New 
format vs old formats in retailing: image of pick-up 
points vs image of full-scale store format. Academy of 

Marketing Conference 2018, Stirling, Storbritannien

Johansson, U, Hultman, J, Dettmering, S, Mues, F (2018) Per-
sonal service and self-service technologies – handling 
the trade-off in self-service based retailing. Academy of 

Marketing Conference 2018, Stirling, Storbritannien

Johansson, U, Bertilsson, J (2018) Mundane consumer 
brands and consumer engagement – a new story 
ahead? 6th Annual International Colloquium on Branding, 

Aten, Grekland 

Johansson, U (2018) From providing toolset to working 
with mindset: The Future of Teaching and Researching 
Management in a Global World. 6th Annual International 

Colloquium on Branding, Aten, Grekland

Johansson, U, Olsson, A, Ritzen, S, Paredes, K, Ohlander Ro-

ese, M (2018) New and old business models in retailing 
– differences, strengths and weaknesses. The 6th Nordic 

Retail and Wholesale Conference, Reykjavik, Island

Johansson, U, Hultman, J, Grimani, I, Privitello, A (2018) 

Developing new formats: Consequences for consumer 
image. The 6th Nordic Retail and Wholesale Conference, 

Reykjavik, Island

Johansson, U, Hultman, J, Dettmering, S, Mues, F (2018) The 
trade-off between personal service and self-service 
technology in retail stores. The 6th Nordic Retail and 

Wholesale Conference, Reykjavik, Island

Larsson, S (2018) Law, Society and Digital Platforms: 
Normative Aspects of Large-scale Data-Driven Tech 
Companies. The RCSL-SDJ Lisbon Meeting 2018 ”Law and 

Citizenship Beyond The States”, Lisabon, Portugal

Olsson, A, Paredes, KM, Johansson, U, Olander Roese M, Rit-

zén, S (2018) Organizational climate for innovation and 
creativity - a study in Swedish retail organizations. The 

6th Nordic Retail and Wholesale Conference, Reykjavik, Island 

Paredes, KM, Olander Roese, M, Olsson, A, Ritzén, S, Johans-

son, U (2018) Retail innovation: perceptions, manage-
ment, and challenges of a systematic approach. ISPIM 

Innovation Conference 2018, Stockholm, Sverige

Prockl, G, Williger, B, Tampe, M, Hellström, D (2018) Multi-
Dimensional Framework Of Rural Supply Chain Mana-
gement: Moving Towards New Research Perspectives. 

NOFOMA Conference, Kolding, Danmark

There is a need to consider other ways of 
looking into retailing’s innovativeness – 
such as looking into the organizational 
climate – which may help explain how 
innovation is enabled in service organi-
zations such as retailers.
Paredes, K.M, Olsson, A, Johansson, U, Olander Roese M, Ritzén, S 
(2018) Organizational climate for innovation and creativity - a study 
in Swedish retail organizations. The 6th Nordic Retail and Wholesale 
Conference, Reykjavik, Island
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Spitzkat, A, Fuentes, C (2018) Here Today, Gone Tomor-
row: Organizing temporary retailscapes and the pro-
motion of liquid consumption. The 6th Nordic Retail and 

Wholesale Conference, Reykjavik, Island

Vakulenko, Y, Shams, P, Hellström, D, Hjort, K (2018) Service 
innovation in e-commerce last mile delivery: mapping 
e-customer journey. GIKA2018 conference, Valencia, Spa-

nien

Vakulenko, Y (2018) Customer Value in Parcel Lockers. 

European Logistics Association Doctoral Workshop, Neapel, 

Italien

Vakulenko, Y, Hellström, D, Hjort, K, Shams, P (2018) Urban 
VS rural logistics service quality. Comparing customer 
satisfaction factors. NOFOMA Conference, Kolding, Dan-

mark

Vakulenko, Y, Shams, P, Hellström, D, Hjort, K (2018) Online 
retail experience and customer satisfaction: Mediating 
role of last mile delivery. The 6th Nordic Retail and Who-

lesale Conference, Reykjavik, Island

Wang, F, Ghauri, PN, Elg, U (2018) An Inter-firm Perspec-
tive on Market, Brand and Entrepreneurial Orientation: 
the Influence on Performance. European International 

Business Academy (EIBA), Poznan, Polen

BOOKS 

de Wit Sandström, I (2018) Kärleksaffären. Kvinnor och 
köpenskap i kustens kommers. Doctoral dissertation. Gö-

teborg/Stockholm: Makadam

Cerne, A (2018) Moralising Global Markets: The Crea-
tivity of International Business Discourse. Palgrave 

Macmillan

Johansson, U (red.) (2018) Framtidens fysiska butik: Di-
gitalisering, upplevelser och hållbarhet. Lund: Lund 

University Press

Ledendal, J, Larsson, S, Wernberg, J (2018) Offentlighet 
i det digitala samhället: Vidareutnyttjande, sekretess 
och dataskydd. Norstedts Juridik AB

Paredes, KM (2018). Exploring retail innovation mana-
gement: perceptions and practices in Swedish retail 
organizations. Licentiate of Philosophy in Innovation Engi-

neering Licentiate thesis, Faculty of Engineering, Division of 

Innovation Engineering. Lund: Lund University Press

BOOK CHAPTERS

Andersson Schwarz, J, Larsson, S (2018) A Platform Society. 

I: S. Larsson & J. Andersson Schwarz  (red.) Developing Plat-

form Economies: A European Policy Landscape. European 

Liberal Forum. 114-140 

Bjorn, M (2018) The Adoption of Online Banking in Swe-
den. I: R. Teigland et al (red.) The Rise and Development of 

FinTech: Accounts of Disruption from Sweden and Beyond. 

London and New York: Routledge. 99-108

Bjorn, M (2018) Är den fjärde förändringsvågen inom 
handeln här? I: U. Johansson (red.) Framtidens fysiska butik: 

digitalisering, upplevelser och hållbarhet. Lund: Lund Univer-

sity Press. 57-64

Bäckström, K (2018) Upplevelser i framtidens butik: En 
kombination av nya och traditionella värden. U. Johans-

son (red.) Framtidens fysiska butik: digitalisering, upplevelser 

och hållbarhet. Lund: Lund University Press

Fredriksson, C, Aslan, DU (2018) Secondhand Index and 
the Spirit of Green Vintage Fashion. I: D. Ryding, C.E. 

Henninger & M.B. Cano (red.) Vintage Luxury Fashion. Pal-

grave. 133-152

Fuentes, C, Svingstedt, S (2018) The Practice of Slow Tra-
vel: Understanding practitioners´ recruitment, careers 
and defections. I: L. James, C. Ren & H, Halkier (red.) Theo-

ries of Practice in Tourism. New York and London: Routledge.

Ghauri, P, Elg, U (2018) The Impact of Inter-Firm Collabo-
rations on SME Internationalisation. I: N. Dominguez & U. 

Mayrhofer (red.) Key Success Factors of SME Internationalisa-

tion: A Cross-Country Perspective (International Business & 

Management; vol. 34). Emerald Group Publishing Limited. 

41-62 

Hultman, J, Elg, U (2018) Konsumenternas syn på hållbar-
hetskommunikation i butik. I: U. Johansson (red.) Framti-

dens fysiska butik: digitalisering, upplevelser och hållbarhet. 

Lund: Lund University Press. 125-130

Johansson, U (2018) What will the future physical store 
look like and who will run them? A scenario analysis 
on future places of retail. I: U. Johansson (red.) Framtidens 

fysiska butik: digitalisering, upplevelser och hållbarhet. Lund: 

Lund University Press

Jansson, J (2018) Den fysiska butiken i framtiden: Hur 
kan hållbarhet och digitalisering kombineras för ökat 
konsumentvärde? I: U. Johansson (red.) Framtidens fysiska 

butik: digitalisering, upplevelser och hållbarhet. Lund: Lund 

University Press. 131-137

Nilsson, J, Jansson, J, Hed Vall, G, Modig, F (2018) The im-
portance of market and entrepreneurial strategic orien-
tations among companies committed to sustainability 
values and practices. I: H. Borland, A. Lindgreen, F. Maon, 

J. Vanhamme, V. Ambrosini & B. Palacios Florencio (red.) Bu-

siness Strategies for Sustainability. Routledge

The narratives from and about lifestyle 
boutiques point to several knowledge 
gaps in relation to how aesthetic work 
is usually understood and discussed.
de Wit Sandström, I (2018) Kärleksaffären. Kvinnor och köpenskap i 
kustens kommers. Doctoral dissertation. Göteborg/Stockholm: Makadam
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Katzenbach, C, Larsson, S (2018) Imagining the Digital 
Society – Metaphors from the Past and Present. I: En-

core: The Annual Magazine on Internet and Society Research. 

Berlin: The Alexander Humboldt Institute for Internet and 

Society, Vol. 2017

Larsson, S (2018) Sju nyanser av transparens: Om artifi-
ciell intelligens och ansvaret för digitala plattformars 
samhällspåverkan. I: Plattformssamhället: Den digitala ut-

vecklingens politik, innovation och reglering. Fores. 277-313

Larsson, S (2018) Sjyst AI och normativ design. I: D. 

Akenine & J. Stier (red.) Människor och AI: En bok om arti-

ficiell intelligens och oss själva. Stockholm: BoD – Books on 

Demand. 105-114

Svingstedt, S, Bäckström, K, Fuentes, C (2018) Digitalisering 
i handel: mobiltelefoner och den fysiska butiken. I: U. 

Johansson (red.) Framtidens fysiska butik: digitalisering, upp-

levelser och hållbarhet. Lund: Lund University Press

REPORTS 

Ericsson ConsumerLab (2018) Beyond smartphone shop-
ping – the rise of smart assistants. Stockholm: Ericsson

Larsson, S (red.) (2018) Den kvantifierade konsumenten: 
Om behovet av tillit och transparens på datadrivna 
marknader. (Policy Brief) Stockholm: Fores

Larsson, S, Schwarz, A (red.) (2018) Developing Platform 
Economies: A European Policy Landscape. Brussels and 

Stockholm: European Liberal Forum

Svensson, L, Larsson, S (2018) Digitalisering av kommunal 
socialtjänst: En empirisk studie av en organisation och 
profession i förändring. Helsingborg: FoU Helsingborg
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